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Food in Thailand

" EVERY GRAIN OF
RICE IS PRECIOUS”

“Every rice is from the
exhaustion and sweat
of the rice farmer”

This common Thai proverb emphasizes the value of
food and discourages waste, rooted in agrarian culture
and respect for farmers.



Green Food Packaging in Thai Food

Bamboo Tube Lotus Leaf Coconut Banana Leaf



Public and Private Initiatives for Promoting
Ethical Consumption



Benefits of the Royal Initiative of the
‘Philosophy of Sufficiency Economy’ of the
Late King Rama IX

The people can live moderately at an
economical level, without having to starve, and
can be self-reliant according to the ‘Sufficiency
Economy’ philosophy.

When water is scarce, the water stored in the
pond can be used to grow vegetables that can
thrive on a small amount of water without
having to rely on the irrigation system.

Sufficiency
Economy



Trends of Sustainable, Ethical & Green Consumption

In Thailand, there has been a growing number of
government and private sector initiatives promoting
ethical consumption, with efforts rooted in
sustainability, social responsibility, and cultural values.

The Use pf Local Food Ingredients in Fine Dining
Restaurants eg. Thai Herbs and Vegetables

Reduce Food Waste and Plastic Packaging

Creating the Culture of Sustainable Ethical & Green
Consumption Consumption




SOS Thailand (Scholars of Sustenance)

SOS Thailand (Scholars of Sustenance)

*A food rescue foundation working with hotels, restaurants, and
retailers.

*Collects surplus food and redistributes it to communities in need.
*Reduces edible food waste and carbon footprint.












The Use of
Plastic for
Upcycle

- Create value to
plastic waste

- 1,800 plastic waste
were used to create
this stunning dress.
80% from golden
water bottle caps

- 20% from plastic
food packages
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Challenges of
Ethical & Sustainable Consumption



Sustainable Consumption
for Consumers in ASEAN

1.Concepts and Principles of
Sustainable Consumption

2.Best regional and international
practices and approaches to
policies promoting sustainable
consumption

3.Tools and instruments used in
influencing consumer behavior
4.Use of appropriate instruments
and tools in selected sectors
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