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What Iam going to talk about today

Part 1: Survey data – impact of the pandemic and Ukraine on attitudes to ethical 

consumption

Part 2: Young People and Survey Data on ethical consumption

Part 3: Young people and activism on ethics and GX (green transition) 

Part 4: Digital transformation (DX) and consumers

Part 5: Ethical consumption and the role of formal education 

Part 6: Some difficult questions



Impact of the pandemic on sustainability



Ethical Buying since the war in Ukraine

A lot more than before
the crisis

3%

A bit more than before the 
crisis

8%

About the same amount 73%

A bit less than before the 
crisis

9%

A lot less than before the 
crisis

7%

Buying ethical products since the current cost of living crisis 
(UK Adults)



Changes made since the war in Ukraine

Be more energy efficient 
in the home

66%

Drive less 34%

Drive more efficiently 27%

Buy fewer new clothes 
items

44%

Buy fewer new household 
items

40%

Reduce food waste 49%

Try to repair more broken 
items

20%

Chose holidays closer to 
home

16%

Changes made as a result of the cost of living crisis? (UK 
Adults)



Continued growth in UK Ethical Markets

2010 2020 2021 %
Growth

Ethical Food & Drink £m £m £m 2020-21

Organic 1,475 2,733 2,846 4.1%

Fairtrade 1,094 1,899 1,992 4.9%

Free Range Eggs 419 1,102 1,041 -5.6%

Vegetarian & Plant-
based Alternatives

541 967 1,047 8.2%

RSPCA Assured 573 2,593 3,341 28.9%

Sustainable Fish 121 818 827 1.1%

Subtotal 4,223 10,112 11,094 9.7%



Surveys on Gen Z



Age and sustainability



Gen Z and diet

Gen-Z’s championing of veganism is a phenomenon that knows no 
regional bounds or borders.

Findings in the United States point to 79 percent of Gen-Z’s being 
“eager to go meatless” a few times a week, with 60 percent happily 
reporting they’re ready to base their diets on more “plant-forward 
foods.”

A study by the UK’s BOL Foods finds veganism is skyrocketing in 
popularity among the European Gen-Z’s, with a quarter of 18-24 year 
olds reporting that they’ve become vegan over the last year, and 35 
percent stating that they’re actively seeking out a “vegan partner” for 
dating.

www.forbes.com/sites/bernhardschroeder/2019/09/13/how-generation-z-is-creating-the-opportunity-of-a-lifetime-pay-
attention-as-this-is-not-a-fad-but-a-deep-long-lasting-trend/?sh=157bd8172bf8 (2019)

http://www.forbes.com/sites/bernhardschroeder/2019/09/13/how-generation-z-is-creating-the-opportunity-of-a-lifetime-pay-


Gen Z and Activism

School Strike for Climate, Fridays for Future (FFF), Youth for Climate, Climate Strike or Youth Strike for 
Climate
7,500 Cities, +14,000,000, People, ALLContinents



Gen Z and Activism

Teach the Future is a UK campaign 
organised by students calling for 
climate change education.

Sunrise Movement

A youth movement in the US 
To elect politicans acting on 
climate change

The Australian Youth Climate Coalition 
is Australia’s largest youth-run 
organisation



DX –Energy Smart Meters and Controls



DX Shopping and buying

Ethical 
Consumer and 
T Card Japan



DX Selling and ebay

Backmarket.co.uk



DX - Collaboration



DX and activism



Formal education



Formal education!



Difficult issues – informal education?

If there is not enough formal education in ethical 
consumption, how do Gen Z activists know to 
campaign for it?

...but what about climate 
change denial on facebook?



Difficult issues –not all DX is good

1. Autonomous weapons
2. Social manipulation
3. Invasion of privacy
4. Social grading

5.Misalignment 
between our goals and 
the machine’s
6. Discrimination



Difficult issues –but we are optimistic!

“Despite the significant challenges that 
society is facing today, 61 percent of next-
generation respondents under age 30 
believe “our children and grandchildren 
will have a higher quality of life than we
do today,” compared to 54 percent of 
respondents over age 30.”



What I’ve talked about today

Part 1: Survey data – impact of the pandemic and Ukraine on attitudes to ethical 

consumption

Part 2: Young People and Survey Data on ethical consumption

Part 3: Young people and activism on ethics and GX (green transition) 

Part 4: Digital transformation (DX) and consumers

Part 5: Ethical consumption and the role of formal education

Part 6: Some difficult questions



Thank You

More information 

available at:

www.ethicalconsumer.org

http://www.ethicalconsumer.org/

