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CLOTHING

Patagonia, Lost Arrow

Two Star Dog, Maggle's Organics,
Ecolution,

American Apparel, Deva Lifewear

B Levl's, Timberland, Liz Claiborne,
+ Cutter & Buck

n LL Bean, Nordstrom, Nike

Van Heusen, Bass, DKNY, FUBU,
Nicole Miller, Izod, Geoffery Beene

Target, Old Navy, Mervyn's, Eddie
Bauer, Splegel, Banana Republic,
Gap

JC Penney's, Macy's, Foley's,
Marshall Flelds, Lord & Taylor,
Federated, Bloomingdales

Frult of the Loom, Land's End,
Limited, Jones Apparel, Kmart,
Guess, Perry Ellis, Esprit

Ralph Lauren, Polo, Calvin Klein,
Bill Blass, LA Gear, Kenneth Cole,
Candie's, Chaps, Mercantile

Vanity Fair, TJ Maxx, Kohl's,
Marshall's, Consolidated, Jansport,
Lee, Wrangler, Brittania, Winners

Wal-Mart, Sam’'s Club, Dillard's
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SMALL CHANGES THAT MAKE A BIG DIFFERENCE .
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Free
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= The Ratings =

=AtoF List= = The Issues = = Top Ten Lists =
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Q. Voter Glass

GRADES

A: 90-100
B: 80-89
C: 70-79
D: 60-69
F: 50-59

G: 0-49

() =only 1to 5 statements analyzed
n/d = no data available

Formula: True=1, Mostly True=.75,
Half True=.5, Mostly False=.25,
False=0, Pants on Fire=-1

2018 Class Curve: +.25

Currently includes: 100 senators,
190 representatives, 24 governors,
and 26 White House officials.

All raw data is publicly available via

PolitiFact. This appis a part of an
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Q. Voter Glass
Abbott, Greg

Governor (TX)

Acosta, Alex

Labor Seq retary

Alexander, Lamar

Senator (TN)

Allen, Rick

Representative (GA)

Amash, Justin

Representative (M)
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Media Integrity Report Cards NPR
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Truth Above Politics New York 4 i
ﬁ"‘"nv
% )
. CO
1004 | [: polMCO Pom' i
100+ Integrity Report Cards for News Media jal Ti
por of Media 6T Finanaal Times A )
A to F grades for overall reliability, integrity, PBS NeW5 ’
neutrality, independent, fact-based reporting gl &
FactCheck . A7
based on detailed, impartial, transparent ive Poltic
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The Better World Shopping Guide
ejones@holycross.edu
betterworldshopper.org

Better World Man

Ellis Jones

» Rethinking Greenwashing
= Bridging The Gap Between Ethical Consumers
= Can We Quantify Ethical Consumption?

Better World Shopper, Media Glass, Voter Glass
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