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Consumer behavior of young people in the digital age (1)
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e 84.8 & mobile phone ~ © More than 91% of the Korean population own a

mobile phone.

1 ® smartphone 84 8% of the Korean population own a smartphone.

e More than 90% of Korean junior-high and
high—school students own a smartphone.
— Purpose of smartphone use:

Playing games(96.6%),

listening to music(95.2%),
2015 2016 2017 watching movies/TV(95.9%)

Change in mobile phone/smartphone ownership



Consumer behavior of young people in the digital age (2)

Heavy dependence on online and mobile services in daily life -

90% of mobile device owners of all ages use online shopping.

More than 80% of mobile device owners in their 20s use
online shopping.




Consumer behavior of young people in the digital age (3)

Characteristics of consumer behavior of
high—school students

1. They are actively buying and selling used items online,

which often results in damage to consumers.

2. Fashion changes quickly(related to buying and selling of rrr i
Jeiaisel
i Hateiaint
used items). yHHL
B8 Iw i a. _i_
3. They don't mind the price if they like the item. T
a

% In the past, inexpensive but high—quality items sold well.
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Protection of young consumers

e Korean Civil Code was revised and the age of majority

was lowered : from 20 to 19 (2013)
* (Global trends and social and economic realities were considered.
*  Whether to lower the age of majority to 18 or not is still an issue.

mm) Consumer education for minors is reinforced




Consumer education after lowering of the age of majority

The education is designed for third—year high—school students and

first—year university students(a mixture of minors and majors).

The lowering of the age of majority has not affected the number of requests for
advice on consumer issues.

Fields: online education, smartphones, fashion

[ No. of requests for advice on consumer issues by age |

2012 2016 2017 2018

10-19 3, 338 2,008 2,138 2,408
20-29 80, 244 63, 219 101, 031 90, 551
All ages 812,934 119, 330 195, 878 192, 414




Consumer education currently provided in Korea(1)

1. School-based consumer education

The Korea Consumer Agency provides government

support to consumer education model schools.

— Four elementary schools and six junior high schools
received government support in 2018

— Change since beginning of the support (20-60%)

2. Support for introduction of the free semester system

— Consumer education, textbook, spread
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I
Consumer education : Free semester system

3 3 Lim

Fil= o HUE S0 e 08 07 13 2:H|X} HEA HERRT7 152
01 g2 ) 10 = 76 55 971 =t
B2 7197 n 78 g2t 719-7] 155
i 13 80 ¥4 317] 158
AN 2}7] 16 82 e R 161
I 85
" _9.2_. 18 08 7(3rSWCIE 88 Jj_
2 = 90
Q 2 91
L. BAE K= 2 :‘;
- 2%
27
FHMES K27 i w o RS,
O AN T 5+ 4
‘E}? 27 28 _ 102 —— 176
J & 0 BZ: 7.2 104 B2k 7)197] 177
+ 32 o B 105 7 7] 178
43 87 A3 #7]
Ho = z - & -
= B
< : - —
q 12 ; 186
‘ = %0 14 E2E 719910 187
N 7 04 St "
N7 [ = @2 ns 3% 719710 188
'l:::ﬂ‘ X 43 17 44 8710 189
‘ 45 120 %A 5718 190
47 4 8713 191
& 87]Q 192
NE 122 i e 19
o ® &E2AHII) 2 05 : 5 : S lgi
53 130 -
56 133 — 2% A4 196
8 135 17 198
719710 199
——— 3 136 - 918718 200
06 2 138 j 8710 201
64 140 44 8713 202
65 145 4 371@ 203
. & 149 %4 $1Q 204
Q I2F YoIASWER 17IA-Easy n Lkl 205




Consumer education currently provided in Korea(2)

Consumer education taught as a subject at high school

First—year students (Social Studies)
Rational consumption, ethical consumption (fair trade), sustainable development

—Taught in association with populations, resource, and environmental issues

Second—- and third—year students (Economics)

Rational consumption, ethical consumption, corporate social responsibility

Second—- and third—year students (Law and Polotics)
Rights and obligations of consumers, Korea Consumer Agency, settlement of consumer disputes and
consumer damage relief

(All students (Home economics)) Sustainable consumer life, consumer behavior, consumption psychology



(Home Economics)Purchase and decision-making
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(Home Economics) Consumer life and online transactions
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(Home Economics) Consumer life, dispute settlement, sustainability
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Realities of consumer education at schools

Systematic curriculum to study consumer issues across all subjects is required.

Consumer education at junior high schools and high schools tends to focus on
rote learning like the way used to pass exams.

As the study of Home Economics involves time—consuming practical training,
it is difficult to secure sufficient time for consumer education.

Many elementary schools are applying for designation as a consumer education
model school

— To provide desirable education



Consumer education at junior high schools and high schools

(Junior high school)
Consumer education, model schools, free semester system

—Increase from 3 schools to 10 schools, strict feedback

(High school)

Important years to prepare to become a responsible adult

[ Consumer education : After entrance examination

and in the first semester at university ]
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Sustainable society and consumer education(1)

e K-SDGs vision : A sustainable country inclusive of all people
— Sustainable consumption and production, healthy and happy life,
enhanced commitment to sustainability on a global basis

e Trend Korea 2019:Consumers must put the environment first.



Sustainable society and consumer education(2)

e Competencies of consumers in their 20s in 2018 Consumer Competence Index Survey
Consumer citizenship competence(Consumer responsibility—Consumer citizen society)

— Transactional competence 69.2 points ) Consumer citizenship competence 64.7 points

* 2010(61.5points) —2014(64.0points) —2018 (65.5points) RECEIPT

. Consumer competence index survey has been conducted every four years since 2010, covering

consumers aged 20 years and over.

. (Consumer financial competence)Design and management |||||||HI
(Consumer transactional competence) Competence to understand and utilize consumer information,
purchase and decision—making competence, competence to settle disputes

(Consumer citizenship competence) Competence to assert consumer rights and accept responsibilities

=) Knowledge, attitude and practice are surveyed.




Sustainable society and consumer education(3)

RECEIPT

e Effects of consumer education (2014 —2018)

— Group of individuals who have received consumer education (75.4 points),

and group of individuals who have not (65.3points)

1

— Knowledge score is high, while attitude and practice scores are somewhat low.

— Consumer education to enhance the attitude and practice level is necessary.



Conclusions

 Necessity of consumer education tailored to the lifestyle of young people
born in the digital age.
- Importance of personal information
— [nsufficient awareness as a consumer, consent without much thought,
lack of will to exercise consumer rights
- Necessity of making young consumers aware of their consumer
responsibility and change attitudes, and providing practical

consumer education




