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Naruto University of

Education Nationwide

University undergraduate and
graduate students all over
Japan, registered as
respondents with online
survey companies

Undergraduate and
graduate students
enrolled at Naruto
University of Education

Respondents

Distribution and

) Online questionnaire surveys
collection

Survey period February 2018 Feburuary 2019

Number of valid 159 (15.0%) 200(6.0%)
response(%) 359 (12.7%)

Number of

distributed 1,063 3,509




Correct Responses to a Consumer Knowledge Quiz

Basic knowledge about contracts is poor.

catch sales:Lan be canceled within the
cooling-off" period

Payment oEuon that makes It difficult to
eep track of your credit-card
balance:revolving payments

Contracts signed by minors:Can be canceled

unline or majl-order shopping:Lannot pe
canceled("cooling-off" rule does not apply)

lotal repayment amount on 2UU,UUU yen
borrowed at an APR of 17%

National consumer helipline numD
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onsumer nodine). 1oo
( )
contract that has bee concluded: Cannot be
canceled, as a general rule
—XaCt moment when a contract IS concluded:
\ When consent is granted y
3 Catch sales : Purchases made or contracts signed under coercion scammers

who approach people on the street under false pretenses

80




—~

Consumer Awareness

Try to find advice or learn recent consumer problems is needed

Dealing tirmly with scammers and nuisance sales
solicitations

Using credit cards appropriately

Shopng prudently, kKnowing the types ot
purchases that cannot, as a rule, be returned or
refunded

Behaving In ways conducive to creating a better
consumer society

ontacting a local consumer aftairs center when in
debt-related difficulties

Contacting the relevant business on becoming
aware of problems with a product or service

Advising other people to use local consumer
affairs centers

Checking terms and conditions when making
online or mail-order purchases

Contacting a local consumer attairs center on
becoming aware of a consumer problem

ldentitying consumer problems and knowing how
to deal with them

4

Total of
"just about capable"
or "definitely capable"




Personal Financial Management

Personal financial management show great

differences between individuals

(%) O 20 40 60 80 100
1 haven't set myselt any particular
monthly savings target 9
I'm worried about my spending 11
1 don't have a clear savings goal 18
1 haven't made any plan.for how 1'm
going to use my money in the future 19
1 don‘t KNow how much annual
disposable income I have | 19
1 don't track My montnly spending 22
1 don‘t KNOW how much L can afrord
to spend 20

m Absolutely m Somewhat = Somewhat Absolutely
true true untrue untrue




Use of Cashless Payments

At this stage, there is great differences
between urban areas and provinces

DO YOU OFTEN PAY BY CREDIT-CARD OR
ELECTRONIC MONEY?

rovinees  [HINEERE

0% 50% 100%
Yes, m Sometimes m Hardly Never
often ever

X Urban areas:Prefectures where the population of densely-inhabited districts makes up 70% or more of
the total population (Tokyo Metropolis, Osaka Prefecture, Kanagawa Prefecture, Kyoto Prefecture,
6 Saitama Prefecture, Hyogo Prefecture, Aichi Prefecture, Hokkaido, Chiba Prefecture, Fukuoka Prefecture)




Students' Experience of Consumer Problems

Not experienced many serious issues, but...

0 10 20
1 nhave egne%contracrs OF Mmade purcnases
e
Hrerent than theaay it was | escH 3
efore
1 have been plliea 1or an amount I’T'ILICI"I _
higher than I was expecting 2

nave SI negé": contraﬂ: or ma e a
purchase tf} not re g inten
because |gh pressure sales tactlcs

afety issues or unexpected injury

1 have peen Dilled 1or a large amount wnen
trying to Cancel a contract

1 nave dade.a purcnase that resuired in _

L nave peen derrauded or swindied oUT OT |y
money by a company

Many times =2 or 3 times m=Only once
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Respondents' Consumer-Contract Experience, and
Related Experience of Unacceptable Situations

Smartphones, hair removal and beauty treatment salons

show higher rate of unacceptable situations

Smartphones h 14

Video, music and other
digital content

Urganized tours and travel
Rental apartments

Rental cars

Hair removal and beauty
treatment salons

online or correspondence

~course materials
SUDSCrIption purchases or

health supplements and

ealth foods
Investments and shares
purchases

used car purchases

Job-hunting courses and
seminars

English conversation
schools

Personal bank loans

3

37
30
25

I have experienced this

type of consumer

contract

B T have experienced an

unacceptable situation

60

59
46




Acquiring Consumer Knowledge Through
Active Learning

» Students acquire knowledge and become better-informed
consumers by active learning such as teaching or discussion.
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Visiting a Local Consumer Affairs Center
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Assisting Visiting Speakers at Elementary, Junior High
and High Schools

The local consumer affairs center has
affiliate members who are high-school
teachers.These teachers arrange for talks
on consumer affairs to be held at schools in
the prefecture.
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Ethical Consumption:Criteria for Choosing Products

About half the students give consideration to the items

directly related to their own lifestyle.

Produce. %rown without pesticides or
with reduced use of pesticides

ElectroniC products with Iow power-
consumption

Products reaturin

l0gos Indicating
ratings for eco-frien

iness and safety

Products sold with reduced use or
containers and packaging

Detergents and other products
featuring eco-friendly ingredients

Products manuractured using recycled
NEIGIREIR

Falrtrade products

Products made by companies actively
pursuing social contribution initiatives
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16
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m Very
aware

|
45

48
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Slightly

aware

Not very
aware
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Not
aware




The 3 Pillars of Sustainable Consumption,
with Examples of Activities

SW Certified
products
Local products Bi€{=Ye'" ' Disposable

carrier bags

Collab
|

Hand-me-down
swapmeets

Products sold to
support disaster-
hit areas

Fairtrade
products

Plastic bottles e
) businesses and
Single-use government bodies

items

Donating to
environmental
groups

Holding study
groups

Excessive
packaging

Eco-friendly
broducts

Products made by Food waste

companies with
high ESG scores

Standby power
consumption

Wasteful
duplicate

Thinking up achievable activities and taking practical action with regard to the 3 pillars
—selection, reduction and collaboration




Consumer Education Leading to Behavior Change

- Education based on the transtheoretical ( “stages of change” ) model
of behavior change(Prochaska & Velicer, 1997)

« According to this model, when people change their behavior, they
pass through 5 stages; it is effective to use approaches tailored to

these stages.

-ation stage

e Enhancing
awareness

e Understanding
benefits

e Emotional
experiences

Grasp the global
problem and
think about what
you can do
personally.

Precontempl > Contemplat >

-ion stage

e Re-evaluation

of self skills
e Increasing
confidence
e Removing
obstacles

Collect information,
learn that
shopping, storing
and saving food,
etc.,can be done
more thoughtfully.

Realize you can
reduce your own
food waste by a
surprising
amount.

= Maintenance
stage

conditions
e Social support
e Replacing
behavios

support

Realize that you
have not only
reduced your
trash output, but
also saved
money.

When food is
wasted, make a
note and work
out why.




